
5-Step Conversion Tracking Checklist

1. Identify High-Value Actions: Define precisely what 
constitutes a valuable lead (e.g., Form Submission, Phone Call 
from site, Demo Request, Newsletter Signup). Limit the 
conversions tracked to only these critical actions.

2. Install the Global Site Tag (GTAG): Implement the Google 
Ads base code (GTAG) across every page of your website. 
This ensures the ad platform can associate user behavior with 
your campaigns.

3. Implement Event Snippets on "Thank You" Pages: After a 
user completes a form, they are redirected to a dedicated 
"Thank You" or confirmation page. Place the specific 
Conversion Event Snippet only on this final page to fire the 
conversion action.

4. Assign a Consistent Conversion Value: For lead generation, 
assign a fixed monetary value to the conversion (e.g., $50). 
This should represent the average worth of that lead before 
factoring in the closing rate.

5. Test and Verify with Tag Assistant: Use the Google Tag 
Assistant browser extension to load your website and 
complete a test lead submission. Confirm that the conversion 
tag fires correctly and the assigned value is successfully 
reported back to Google Ads.
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